The pharmaceutical packaging landscape is
rapidly evolving, with Singapore emerging as a
pivotal location driven by innovation, regulatory
demands, and market growth.
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Through focus groups and surveys conducted by
the CPHI Strategic Insights team, the following
infographic showcases key findings on industry
attitudes toward pharmaceutical packaging
trends, challenges, and events in this strategic hub.

A strategic hub seen as
attracting attendees from
across Southeast Asia
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2024: 2032:
$1.75 $3.30 Growth:
billion billion 9.5% CAGR
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Regulatory Excellence Innovation Hub
Strict global standards Smart labels, anti-counterfeit tech
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Sustainable loT-Enabled Flexible Modular
Materials Packaging Systems
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2025: 2030:
$118.57 $159.82 Growth:
million million 6.15%

Key Growth Drivers:
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Aging population Chronic disease rise
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Smart device adoption Digital health integration
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The Government of Singapore’s commitment to enhanced
healthcare access through digital health initiatives positions
Singapore as a leader in this evolving market.

Why Pharmapack Asia Matters
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These are the:

Decision-makers + Technical
experts + Operational Buyers
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Network:
Meet new & existing
contacts
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Learn:
Gain insights on
regional trends
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Respondents want to
connhect most with
visitors from:

East Asia: 66%

Southeast Asia: 49%

Europe: 48%




